Winter 2010 New Mexico MimmnmStreet Institute
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™ Understand types of travelers and the needs and benefits of each. Learn how to

. analyze and quantify tourism trends for your district and how they impact your

community. Learn how to identify if heritage tourism is right for your community.
Plus... tips on how to use the Internet as a promotional tool for tourism.

What You Will Learn

* How to identify types of visitors

¢ How tourism benefits your community -

» Social and economic costs of tourism
* Methods of measuring tourism volumes and impacts
e Developing a tourism strategy

* Is historic tourism right for your community

Who Should Attend

* MainStreet managers and staff
* MainStreet board presidents
* MainStreet Promotion committee cha
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% Registration and sign-in
Types of Visitors, Impacts and Measuring
Lunch on your own

Tourism Strategy, Historic Tourism, the Internet, Q & A

Registration is online at: http://nmmainstreet.org/mainstreet/news.php

&

7a

Contact Meghan Bayer with gquestions, 505-827-5650
state.nm.us




